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This paper attempts to combine the concepts of “China’s Image” with the 
“international promotion of Chinese language”. The research was conducted using the 
way of questionnaires and interview, and getting samples from New Zealanders who 
are 18 years old and above, and some New Zealand’s mainstream media reports on 
China as a supplement, aiming at illustrating China’s national image in the New 
Zealanders’ eyes. With the methods of both stratified sampling and random sampling, 
the survey has received 391 valid questionnaires as the data for quantitative research. 
Based on the framework of China’s Image, the questionnaires were designed to figure 
out the cognition and evaluation of New Zealanders on China’s society, Chinese 
people, economic, political, military, science and technology, culture and the 
Confucius Institute. This paper emphasis on the different evaluation and knowledge of 
the respondents whether they have been to China or not. In addition, interview and 
reports from the national media were carried out so as to enable this research to be 
more qualitative and supportive. 
According to the findings, the overall image of China in the eyes of New 
Zealanders is described positive and China is an attractive country to New Zealanders. 
The first impressions on China in the eyes of overall respondents are also verge to 
neutral and positive and the percentage of negative impression is not high. 
Respondents attached positive evaluation to China’s hard power matters including 
economy, military and modern science and technology. As for the soft power matters, 
‘hardworking’ is the main characteristic of the people of China. At the same time, 
Chinese culture is highly appealing as more than half of the respondents are interested 
in Chinese’s culture, and are willing to spend more time to know more about it. 
Majority of the respondents agreed that Chinese is becoming more important in both 
Malaysia and the rest of the world. However, there is only 3 Confucius Institutes in 
New Zealand until now. Only one-third of respondents show a supportive attitude 
towards the effects brought by Confucius Institutes in promoting local Chinese 
language and culture which indicates that more efforts need to be spared to Chinese 
language and culture promotion in New Zealand. 
Furthermore, most people in NZ are in favor of the rise of China and the 
















become the world's most powerful country, far more than the US, EU, Japan and other 
countries. Thus, the people in New Zealand gain more confidence in China for the 
political situation in next 20 years. 
This paper conducted descriptive analysis based on the result of the research, for 
the purpose of clarifying the feature and current situation of China’s Image. This 
research will not only help promote Chinese language in New Zealand but also 
possesses significant research value in enhancing the relations covering various fields 
in the future. 
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出的是民族实力的竞争与平衡。从 2005 年 7 月的首届世界汉语大会上，“汉语国
际推广”正式作为国家战略政策已经有十一年之久。孔子学院如雨后春笋般地建
立于世界各地，而这也加快汉语及中国文化走向世界的步伐。截止 2014 年年底，
全球共有 126 国家的 475 所孔子学院和 851 个中小学孔子课堂；孔子学院中外
专兼职教师总数 33745 人，开办各类汉语教学班次约 6.7 万个，注册学员 111 
万人。从太阳最早升起的新西兰， 到太阳最后落下的夏威夷，3900 多场活动吸
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